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non-compliance practices existing in the economy. A consumer’s moral recogni-
tion regarding CTE can positively influence their judgement and intention to
comply. The consumers’ decision to buy only after receiving proper tax invoices
or receipts can reduce the scope of businesses to evade taxes, thus improving the
revenue collection of the government. The consumers’ decision can facilitate
higher compliance levels among businesses, thereby reducing the need for admin-
istrative action to prevent tax evasion by the business community. The positive
involvement of consumers can eradicate CTE and improve indirect revenue
performance in a cost-effective manner.
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